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Structure of today’s session  

 
1. Introduction & “communication” brainstorming (30 min)  

 

2. Group work on “message box” (30 – 45 min)  

 

3. Five Message box interviews / presentations (30 min)  

 

4. Feedback & discussion round (30 min) 



Objectives of today’s session  

 
1. To encourage thinking and learning about diverse audiences 

 

2. To learn about our opinions and approaches to 
communication 

 

3. To support the development of messages and the “so what?” 
for pre-defined audiences 



1. Introduction 
 

About me - who I am and what I/we do  
 





 
 

Who remembers the image of Mexico that 
Cesar showed in his presentation yesterday? 

 



 
Why is that? 





Visuals address and engage a different 
part of the human brain: our emotional 

brain.  
 

Strong and powerful visuals and 
infographics do not necessarily aim to 

“convince” the viewer; rather, they aim 
to simplify, focus on the essentials and 

touch the viewer emotionally.  







City Blueprints: Baseline Assessments of Sustainable 
Water Management in Cities 



City Blueprints: Baseline Assessments of Sustainable 
Water Management in Cities 



2. (Science) communication 
  

Introduction & common brainstorming 

 



Bridging the Science-to-Society Gap: Part 1  

“Scientists, after all, are the people paid to produce and 
collect the knowledge that is relevant to the world.  

In that context, scientists must move beyond the old 
model of reporting research just in specialized scientific 
articles, in language comprehensible only to others in 

their research specialty.  

This means that our jobs are not over when our articles 
are published in peer-reviewed journals.” 



Bridging the Science-to-Society Gap: Part 1  

 

 

“I think a minimally adequate conception of ‘science 
communication’ needs to be specific and needs to 

recognize that communication is about conversation,  

not lecturing.” 

 

Dan Hicks on Nature blog 

http://blogs.nature.com/soapboxscience/2013/05/22/bridging-the-science-to-society-gap-part-1-reachingoutsci


What is communication anyway?  

Selection of input from brainstorming with the group – 
Guiding questions: 

 

1. Which key words / connotations come to your mind 
when talking about communication? 

 

2. How do you use “communication” in your daily work? 

 

3. What do you know about communication theory? And 
(how do) you apply this in practice?  

 



3. Group work (30 – 45 min) 
 

How “the message box” can help you think 
about your audiences & how to address them 

 
(For teams of 4 or 5) 



Introducing the message box I 

 
The message box is a deceptively simple tool that helps you 
sift through the mountain of information in your mind and 
focus on the few key messages that will be most salient for 

your audience.  

 

It helps you to prioritize the most 

important information and figure out  

how to effectively deliver it. 

 
The Message Box is a communications technique that was developed by 

COMPASS, a fantastic organization that provides communication training to 
scientists.  

http://www.compassonline.org/


Introducing the message box II 

The message box consists of a central issue connected to four 
quadrants, each containing a question. 

 
Issue: In broad terms, what is the overarching issue or topic? 

 

1. Problem: What is the specific problem or piece of the issue I am 
addressing? 

2. So What?: Why does this matter to my audience? 

3. Solutions: What are the potential solutions to the problem? 

4. Benefits: What are the potential benefits of resolving this 
problem? 







Guidance for group work: Message Box for your own science 
(30 – 45 min)  

For this exercise, each group member should select one of the 
following three categories of people and prepare a message box 
for them: 

1. a local journalist in your area (intensely interested in the local 
angle to your research) 

2. a science journalist for the New York Times (very interested in 
the broader implications to your work, both nationally and 
internationally) 

3. a journalist working for a magazine published by an interest 
group, such as an environmental organization, industry trade 
association, or political group (very interested in how your 
research affects the interests of the group that the journalist is 
writing for) 



About the journalist … 

 

The Message Box is a structured method that scientists can 
use to craft their science messages for non-specialist 

audiences. This technique is frequently introduced as a way 
for researchers to effectively communicate with journalists 
and, in fact, our use of the Message Box will feature a back-

and-forth between a scientist and a (pretend) reporter. 

  

This is about a lot more than just media training, as  

the journalist is really a stand-in for the audience with 
whom a researcher is attempting to communicate.  



Detailed guidance for group work  

1. After having selected your category of journalist / people, each 
team member takes 15 – 20 min to develop his/her message 
box.  

2. After 20-25 min, please agree within the group on (only) one 
(volunteer) journalist and one (volunteer) interviewee. You 
should then take 10 - 15 minutes to prepare and train for an 
interview: 

 The interviewee only tells the journalist the general issue and the 
audience you are addressing.  

 The group develops and agrees on 3 to max 5 questions for the 
journalist to ask. 

 The interviewee starts making up his/her mind about the answers. 

 Come back to the seminar room !!! 

 



Five Message box interviews / presentations (30 min)  

1. (Only) One journalist and one interviewee of each of the five 
teams conduct a prepared five - six minute interview.  

 

2. Again, the audience (all participants) are only informed about 
the general issue and the audience you are addressing.  

 

3. The Journalist initiates the interview by saying that he or she 
would like to write a story involving the Scientist’s issue. The 
Journalist should be sure to ask lots of questions, coming from 
the perspective of the audience being addressed.  

 

4. Keep an eye out for jargon and double-meaning language. 



Feedback & discussion round (30 min) 

1. Share your experience of developing your message box! 

 

2. Did you develop your “So what?” What is it?  

 

3. What was easy? What was difficult? 

 


